BOARD OF DIRECTORS MEETING MINUTES
October 31, 2017
Board Members in Attendance:
Forrest Alton
Amanda Deaver
Ira Fishman
Ron Haskins
Nancy Johnson
Thomas Kean
Bruce Kuhlik
Jody Miller
Father Michael Place
Belle Sawhill
Vicki Shepard
Matt Stagner
Steve Weiswasser
Kiah Williams
Kimberlydawn Wisdom
Staff in Attendance:
Bill Albert
Harriett Davis
Ginny Ehrlich
Scott LaGrand
Julie Satterwhite
Gillian Sealy

Welcome
 Steve Weiswasser, Board Chair, welcomed Board Members and began the meeting at 11:36am ET.
 Weiswasser motioned to approve Amanda Deaver as Vice Chair of the Board and Deaver was
unanimously approved.
Report from the Nominating Committee
 Weiswasser called on the Nominating Committee to deliver an update.
 Two candidates were proposed for Board membership: Craig Erwich and Vincent GuilamoRamos. Both candidates were unanimously approved.
 Deaver began a discussion about the proposed Advisory Group charters and membership.





The proposed Advisory Group charters and members were unanimously approved.

Report from the Finance Committee
 Julie Satterwhite, CFO, delivered the report from the Finance Committee




Satterwhite discussed plans to save money and increase revenue



Scott LaGrand, CDO, gave a fundraising update. He noted that the Campaign has taken some hits,
but has also made strides. These strides include pivoting from a prevention to an opportunity stance,
the Power to Decide re-brand, and initiatives like One Key Question. The Campaign currently
receives 12.5% of available funding in the reproductive health pool.
The Board unanimously approved the budget for FY 2018.



Updates from Ginny Ehrlich, CEO
 Ehrlich discussed the Campaign’s focus on the nexus of information, access, and opportunity. This
focus has led the Campaign to seek to build a support system that allows all young people to align
their intentions with intentional behavior. In the information and access areas, the Campaign has
built a state portal with key policy information and has optimized Bedsider for specific populations.
Opportunity is the most difficult area to address, but Ehrlich noted that communications and popculture work are crucial for progress. Ehrlich thanked Bill Albert for his work on the website and
upcoming brand launch.





Ehrlich updated the Board on the Campaign’s effort to acquire the trademark to One Key Question.
Currently, the Campaign has exclusive training rights for OKQ outside the state of Oregon, and
staff are working hard to scale the program and ensure that it is evidence-based.







Ehrlich updated the Board on the launch of Select360, noting that Select360 was launched to
package services that the Campaign already offers. Stagner asked if the revenue growth projections
included income from these programs. LaGrand answered yes, but noted that estimates were rough.

Lunch Break
Path Forward Discussion





































Weiswasser thanked the Board and adjourned the meeting at 3:39pm.

